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OUR MANAGEMENT STRUCTURE

Supervisory Board

Stefan Schutze = Jens Wasel = Dominik Barton
(Chairman) = Florian Muller = Dr. Olaf Hoppelshauser

CFO

Reinhard Hetkamp
CFO TPG AG

Laura Vogelsang
Board Member

Dr. Dominik Benner
CEO

= >0 years experience
INn various finance roles inc.
various CFO positions

= TPG since 2018
= >]0 years
eCommerce & payment
= Responsibilities: Risk,
Payment, HR

= PG CEO since 2012

= 5th generation family
business

= >]|5years eCommerce

Consumer Goods Freight Goods Industrial Goods Service and Retail Goods
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LATEST DEVELOPMENTS (3 MONTH

Acquisition of
Jungherz
(bike parts platform)

Pl
JUNGHERZ

JUNGHERZ GMBH

Alles fur dein Bike — Zubehor, Service und mehr!

= & mpassil

Acquisition of
0815 Group
(B2B platform / B2C)

GRATIS VERSAND RATENKAUF AB 3€

30 TAGE RUCKGABERECHT €  Newsletter Anmelden

MEIN KONTO MERKZETTEL WARENKORB

OPEN BOX %

oral8 I Oral-B iO Series 8 Black Onyx

PRODUKTDES ! Limited Edition

SERIESQ

TECHNOLOGIE |8
F T

O

€ 329,99*

€149,99

Gy D  Weekend
BOSCH ORAL-B
EASYPUMP PULSONIC SLIM...
AKKU-LUFTPUMPE INKL. Il II x ELEKTRISC

De’Longhi Kaffeevollautomat Dinamica

Acquisition of
Angermeier
(Forest equipment)

@MotorProfi.com

E Produkte Marken Aktuelles Beratung und Service

Mach den Herbst
zum Kinderspiel

Mit unserem Laubblaser wird jedes Blatt zum
Ziel!



LATEST DEVELOPMENTS (3 MONTH]

Acquisition of Acquisition of Final migration of
Wehrmann Winkelstraat VivelLaCar/Cluno
(B2B machine platform) (Luxury platform) (car subscription platform)

““‘“ info@wehrmann-maschinen.de V:ivela ch UNSERE AUTOS DAS AUTO-ABO BUSINESS G
erkau nKaur  sondaermaschninen ews
WEHRMANN M Verkauf  Ankauf  Sond hi N

DAS DIGITALE
AUTO-ABO

VON V:velaCar

Sofort verflgbare Maschinen

I i )
& MDTopXL‘f 'I fj

=

MAXIMALE FLEXIBILITAT

e

ZUM MONATLICHEN FIXPREIS
CNC - Bearbeitungszentru...
COMEC MD TOP XLS CA2

ERID AY

DRkES HEREM KID=

HINT A Clh MEMBURSL bH

gebr. Bohrautomat KOCH T...
KOCH BL 2500 NC select line : SCM Stefani MD RM

gebr. Plattenaufteilsage
SELCO WNTR 730

CITROEN



LATEST DEVELOPMENTS (3 MONTH)

Increase of Increase scalability of our TPG One
Guidance Software System
(Guidance 09/2024) (hew APIl, new CMS, new frontend 01/2025)

€ 500-520 m TPG ONE
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REPORTING &
ANALYTICS (D

GUIDANCE GUIDANCE GUIDANCE
01/2024 05/2024 09/2024




WITH TPG SOFTWARE OUR PARTNERS GET ACCESS TO GLOBAL

ECOMMERCE - 23 INDUSTRIES COVERED

CONSUMER @ ouTFITS2y @ veviomn SCHUHE24
GOODS WS.NL & de 8avocadostore GG
Vooanta  [CREJ]  TASCHEN24 MYSTATIONARY

MOBELFIRST &8, iy €MCO cuuno
FREIGHT GOODS SEM-3 elektroroller

Software-solutions for VivelLaCar ?f Dike-angebot SiImMO M StVlEfY

small- & medium-sized

business partners

[FLOTT DentaTec &% RS GINDUMAC

AUTOTEILE

INDUSTRIAL

Sl M- BEVVAT e

WEHRMANN

SERVICE 2 RETAIL [ 22U -Il Doc.Green

GOODS teech Klick:A

Source: Company. Overview of subsidiaries/brands. 2024 acquired: Hood.de and Avocadostore

B2B + B2C

 customers




RESEARCH / COVERAGE

LATEST UPDATE

NQOV 05, 2024

OCT 28, 2024

OCT 10, 2024

SEP 30, 2024

SEP 30, 2024

AUG 26, 2024

AUG 26, 2024

APR 08, 2024

INSTITUTION

FIRST BERLIN

Gedisor

e
a=l BNP PARIBAS

( Pareto

Securities

AN

WARBURG
RESEARCH

)

ODDO BHF

imontega

HAUCK
H AUFHAUSER
LAMPE

RECOMMENDATION

Initiation

Initiation

STRONG BUY (Initiation)

Credit Comments

BUY (old: BUY)

BUY (old: BUY)

BUY (old: BUY)

BUY (old: BUY)

PRICE TARGET (EUR)

16.00 (Initiation)

n/a

13.60 (Initiation)

16.00 (old: 16.00)

12.50 (old: 12.50)

13.00 (old: 13.00)

17.00 (old: 17.00)
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OVERVIEW 9M REPORT 2024 (VS. 9M 2023 PRO-FORMA

9M 2024 ] 9M 2023

CONTINUING OPERATIONS

GMV € 608.4m € 469.3m
Net revenue (EUR m) €371.2m € 284.5m
Other revenues (EUR m) €20.1m €15.2m
Gross Margin 35.4% 35.2%
Marketing Cost Ratio 6.4% 6.6%
Distribution Cost Ratio /.8% 7.6%
HR Cost Ratio 5.4% 5.6%
;ﬁ?dijOBrlTiI%;)A (EUR m) €24.6m € 14.5m
> e (6.6%) (5.1%)
Reported EBITDA (EUR m) € 39.8m €27.1m
(7o margin) (10.7%) (9.5%)
Net profit SEUR m) continuing operations €28.3m €20.3m
(7o margin (7.6%) (7.1%)

GMYV growth-rate: +30%
Revenue growth-rate: +31%

Higher increase compared to internal forecast: More
customers, more partners, more consolid. companies.

Positive gross margin development in 2024.

Distribution cost ratio with 7.8% above internal cost
target-line (carrier cost increase in §M 2024). Target

ratio guidance with 7.6% in 2025

EBITDA adj. +69% / EBITDA reported +47% shows high
effectiveness of 2023-2024 cost reduction program.

Net profit contin. operations +39%: consistent with internal
forecast.

@ All pro-forma and non-pro-forma figures are based on continued operations of TPC. Former Fashionette AG announced in Q1 2023 and Q2 2023 the closure of the business units of (a) beauty and (b) smartwatches, in Q3 2023 the planned sale of 10
both units was published., sell-off by April 2024 effective.. All ratios related to net revenue 9M 2024 / 9M 2023.. Ratios 2023 were new structured by 2024 reporting including HR Cost Ratio and Other operative income. All figures unaudited.



OVERVIEW 9M REPORT 2024 (VS. 9M 2023 PRO-FORMA

CONTINUING OPERATIONS
9M 2024 ] 9M 2023

(I;lpe)’rerpgrﬁg’%gEUR m), contfinuing € 28.3m €20.3m | |
. — Earnings per share with € 1.39 and growth of +36%
QSL%%%EUR m), not-continuing €-2.8m €-2.9m (continuing operations): above internal forecast.
Net profit (EUR m), total € 25.5m €17.4m
thereof minorifies €1.4m €2.1m
Earnings per share (EUR), total €1.26 € 0.86
Earnings per share (EUR), continuin
- (EUR) g €1.39 €1.02

@ All pro-forma and non-pro-forma figures are based on continued operations of TPG. Former Fashionette AG announced in Q12023 and Q2 2023 the closure of the business units of (a) beauty and (b) smartwatches, in Q3 2023 the planned sale of 11

both units was published., sell-off by April 2024 effective.. All ratios related to net revenue 9M 2024 / 9M 2023.. Ratios 2023 were new structured by 2024 reporting including HR Cost Ratio and Other operative income. All figures unaudited.



STRONG GMV AND REVENUE GROWTH

CONTINUING OPERATIONS

GMV Growth 9M Revenue Growth 9M

€ 608.4 m

€3/1.2m
€ 469.3 m
I N I
09/2023 09/2024 09/2023 09/2024
PRO-FORMA PRO-FORMA



PROFITABILITY AS A KEY FOR SUSTAINABLE GROWTH

CONTINUING OPERATIONS

EBITDA ad]. 9M EBITDA reported 9M

€398 m
€24.6 m

€2/7.1m

€145m

09/2023 09/2024 09/2023 09/2024

PRO-FORMA PRO-FORMA

13



<

FROM EBITDA ADJUSTED TO EBITDA REPORTED

Deferred tax &
consolidation
effects

EBITDA
Reported

Adjustments

Purchase Price
Allocation
Results

EBITDA
Adjusted

9M 2024 results, continuing operations. PPA-Results due to IFRS3 and deferred tax & consolidation effects.
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DEBT SITUATION

(€m)

Cash + Cash equivalents € 17.2m € 10.4m € 14.5m
Long term Debt (bank loans) € 32.3m € 33.1m

Short term Debt (bank loans) € 37.8m € 29.3m € 107.6m
Bond € 30.0m € 30.0m

Net Debt € 82.9m € 82.0m €91.1m
LTM EBITDA € 32.7m € 32.0m € 41.0m
Leverage 2.5 X 2.6 X 2.3 X

(:, Target Leverage 2025

1.5 -2.3x LTM EBITDA

15



THE PLATFORM GROUP: NON-FINANCIAL KP]

9M 2024 | 9M 2023
Number of Orders (period) 5.1m 4.1m

Average order value (EUR) 121 115 _
Active Customers (LTM) 4.5m 3.8mM

Number of Employees (30.09.) 892 /71 _
Number of Partners (30.09.) 12.981 11.683 _

Total growth revenue: €87m (=100%)

Non-organic
growth: 58%

Organic
growth: 42%

@ Pro-Forma figures for 9M 2023 (including acquired companies 2023 as pro-forma calculation for 01/2023), continuing operations. 16



THE PLATFORM GROUP: SEGMENT OVERVIEW

Consumer Goods

Products with simple
logistics and focus on
consumer goods
Sustainable Products
Fashion/Shoe/Luxury
Accessories
Jewelry and
Watches

Industrial Goods

B2B focus on industrial goods
and industrial solutions
Trading with used
machines / B2B
Dental equipment B2B
Hairdressing B2B platform
Car/truck parts trade
Industrial supplies

Freight Goods

Products with complex
transport, logistics and
delivery processes in the
area of freight logistics
Furniture
Forest Equipment
Bicycles
E-Scoofters
Cars

Service & Retail

Products and services that are
remunerated on the basis of
performances
€ Platform for local pharmacies
€ Platform for pharmaceutical
manufacturers
* Online learning platforms
¥ Factoring and real estate
platform
< |ocal Stores

Revenues by Segment (9M 2024)

(in M€, continuing operations), Total €371.2m net revenue

Industrial
Goods: 64

Consumer
Goods: 206




< Outlook




OUR GUIDANCE 2024

Developments 9M 2024

Better Q3 2024 results than internal forecast /
Strong beginning of Q4 2024

Higher profitability due to cost efficiency program
(2024) and scalable cost structure

Positive market tailwinds: B2B + B2C spending grow

Excellent conditions for new acquisitions in 2024 and 2025
with fair values

Increased scalability of our TPG One Software Platforms
allows us to connect partners faster and enter new
industries within <4 month

Confirmation of Guidance

09/2024

19



TPG GUIDANCE (09/2024)

2024 FY

Leverage
1.5 —2.3X

Mid-term (2025)

Adj. EBITDA
Margin
/-10%

GMV
€1.2bn

Revenvue
>€5/7/0m

20



M&A PIPELINE Q4 2024 / Q1 2025

B2C Commerce

= |ndustry: Opfticians
= Counftry: Germany
= Focus on high margin

opticians and online
platform for opficians

Acquisifion:

= 50,1% Acquisition

= Management remains
= Call-/put options 2027

B2B Finance plaiform

= |[ndustry: Finance
= Country: Germany

= Focus on finance platform
solutions and finance B2B-
clients

Acquisition:

= 50,1% Acquisition

= Management remains
= Call-/put options 2027

B2C Commerce

= |ndustry: Luxury

= Counftry: USA

= Focus on luxury clothing
and bags, 0% US-
customers, >500 sfores
connected

Acquisition:

= 50,1% Acquisition
= Management remains
= Call-/put options 2027

Status:
DD: done
SPA/Signing:  Jan. 2025

Status:
DD: done
SPA/Signing: Dec. 2024

Status:

DD: ongoing/open

SPA/Signing:  Jan/Felb. 2025
21
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OUR FUTURE STRATEGY

Source: Company

LEADING POSITION

Becoming the No.1
Platform in Europe

Organic growth
higher than market

o

€~ 3
W

POWER OF SCALE
NEW MARKETS

Expanding into 30
iIndustries by 2025

©

CONTINUED M&A

EXPANSION

3-8 Acquisitions per
year

Long-term goal of
50% organic / 50%
Inorganic growth

_H'\-
=

GEOGRAPHICAL
EXPANSION

Increasing
geographical
footprint outside of
Germany

Near-term France
and Italy, long-term
U.S. and Indic

22



IR CONTACT

Financial

CALENDAR

DATE EVENT

NOQV 25, 2024 German Equity Forum 25 - 27 November 2024 , Frankfurt/Main
NOV 22, 2024 Publication Quarterly Statement (call-date Q3)

NQOV 19, 2024 CIC Forum 19 - 21 November 2024 , Paris

NQV 13, 2024 MKK - Munich Capital Market Conference , Munich

09-2024 Equity Forum Fall Conference 2 - 3 September 2024 , Frankfurt/Main

@ Source: Company

REINHARD HETKAMP (CFO)

Investor Relations

ir@the-platform-group.com

23


https://corporate.the-platform-group.com/contact/ir@the-platform-group.com
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